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CARTON MERCHANDISING 


ISSUE: 

We currentlydo not hâve a merchandising contract option for 

carton outlets with total N SS sets. 

* Both RJR and PM require Self-Service packs as part of 
their respective NSS plans 

* Field is utilizing grandfathered NSS contracts to remain on 
contract with a number of priority chains that hâve elected 
to keep ail produet NSS 




-sets 


CajsS / -e?-) 


' é'ôtîrce: n^^^www.industrydocuments. ucsf.edu/docs/sjd PiOÔDO ' 
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CARTON MERCHANDISING 

OBJECTIVE: 

Eliminate non-performance driven contracte and move to RJR 
volume to hold our advantaged position. 

• Accomplish at no incrementàl cost to the g’fathered rates 

• Maintain program in priority outlets only 

• Transition to new grid without putting chain in play 





SoureéŸ^^l^iww. industrydocuments.ucst.edu/docs7sjdn0900 
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CARTON MERCHANDISING 

RECOMMENDATION: 

Develop new contract and provide to field AS AP. 

• Bundle resources to include Retail Accrual Program 
(options 1,2, and 3 availàble)'- 

• Structure RD A rates to line-up with current g’fathered 
rates 

• Sales Areas make contract available on selected basis 


Source:Tîttps^//www. industrydocuments.ucsf.edu/docs/sjdnOOOO 





CARTON MERCHANDISING 


CONTRACT CRITERIA: 

• R JR must hâve: 

- Pr imat} ' space for packs and cartons 

- Advertising above RJR brands 

- Promotional or feature area for packs 

♦ Available for Courtesy Booth, Kiosk or Lobby 

* Contract rate range $.32 - .$.25 per carton 


1 ^ 7 ':' 


Son rce : mps*://www. i ndüStrydocu ments. ucsf. edu/docs/sjd rïÜÔtiO 
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LEVEL3 - NSS PACKS AND CARTONS 


INDUSTRY VOLUME EQUIVALENT 

0*216 

217*276 

277-345 i 

346-434 

435-550 

551-685 

636-865 

i&ai&a 

1086+ 

B5ZM 

RETAIL calls sy VOLUME BREAK 

574 

410 


355 ! 

290 

156 

123 

58 

81 

2415 

PCT. OF CALLS BY BREAK 

23.8% 

17.0% 

14.8% 

14.7% 

12.0% 

6.5% 

5.1% 

2.8% 

3.4% 













RJR CONTRACT RANGE 


70-89 

90-111 

112-140 

141-177 

178-221 

222-279 

230+ 



R JR VOLUME M'DPOSNT 

■ 

79.5 

100.5 

126 

159 

199.5 

253.5 

315 


























. ' 










LEVEL3 - NSS PACKS AND CAHTO 

NS 


NSL3S 

NSL3C 

MSL3D 

N5SL3E 

NS_3F 




1396 RJR 3 PER CARTON 


$ 0.32 

$ 0.32 

$ 0.32 

$ 0.30 

S CJ2S 

GBEE3 

$ 0.25 



1996RJRMOMTHLY* 


$ 110 

$ 139 

$ 175 

$ 2D7 

$ 242 

1 $ 271 

3 341 




source: https://www.industrydocuments.ucsf.edu/clocs/sjdn 000 
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1«+lESC2.d<w:l3WBS:10Jt AM 

A. 0. REYNOU» TOBACCO OOMPANT 

< REm PARTNER» MARKETING PLAN CONTRACT 

NOfWHJ'.MRVKï CARTON OUTLPT 

Levai 

R. J, Reynold* Tobacco Ôompony (RJJt) ** pte»*W ta ennoonoo tbe fol .cA'.y g Rolett nartcore yrcora-n, »rratHtv*c Jpnunry 1,IPOO, fwoli rotoR maro» llial ,0400*. the tuiJovc_f>ÿ 

ttffariai 

• 51% or mor» total Itvfuitry «dons* vM by Ihs «mon, 

t tu* MtkKiii ItKkntbjr LxhikJ* r mlnknum TO canons cr rjr brand* toW par week. 

• Mtrehanrf!»» «Koirienepatp*ek«lui nonuoH-servIoowUmUedaotPuervlo*mannar. 

• Dialilbutlen «fai RJR brand* ft» ail prie» l®mB»rnq>itrod, 

ReîaJen M< maélinfi lh» aboya r*rprlr*m*ttt» ShOuld dMeus» nitemaUv*» vjfh an RJR («preaantallva. 

MCTCHANW««IWP»U!$eNOBHWRAM ELEMENT» 

• RJR {or *ppw*t) Paokag» MWtf*hditof(t>< (noWlnp appboabla algnag». 

« RJR (prapprwed) Non-SdPServtoo Carton Merctmndlaar, Mudlnj ippIlrsabiCMlttpytlgfl»»*, 

MERCHAMOMINS/PREAEttGB ELEMENT REQUIAEMÊNTS 

• &BfofttMWOPiKkWtMNBhinffltieffri, . 

. Ux*e paca maivtwiwwarV*) fera* brands Bwiiiabi» for MM, Merchanoiaarw nutw inew» pr*nwtwvoi*pi»y ar»a, and »>*&* oetugnaiao fpr n« 


■ Merohan«Mf(*) wW ba attaquais In tira (a satlsfy i«t»ll»r taies of RJR anr^OT al Induslry bornde, 

♦ RJR apao» on now otwic dmrfc), not Inctudlng tbsplsy apaoa, v«iH ba acpwl to RJR*» Phare of M»rVal. n<x taaa Ihan ?5%. Location of RJR brand» trill bajift on 
top *beK ri m»reher>die*rl» and oontlnv» m towr* abatvaa In a eonUpuotrt mannor, imüt apaoa requlrement U aailalled. 

RJft fat appnored) Parton Moruhandltef wth canooy Bianairt 

■ - Mafohamttaar mH ba «toquai» tn alza la uabafy ratellor paie» of ** br»hd* aotd, a* approved by an RJR repreaenhUva, 

• Apec» for RJR br»rrd»yrltl beequel loRJRSh»mc(M»rtad (minimum acoapfab!» apaca wdatorrr.lnodby RJR). Spaee lopuiromout laffl ba dalermlnod 
tunuict en V-Wgti rowa far lop ahrdf anH ft-btpk rr*y* for ad other «Jtalae*. 

- Local ion (or RJR brand» writ baflti en le» *h*t of manriunriiaar and eortUno» Wl loa«r tbob»» In a contlpoou» mannaf, Untfl apaea requlremenl 4a aMtafled. 

* M*rt(iandlief»*nde*nemwillineJwt»BrM*d«tofialadf«RJftadvartl«lng. 

MaNbandlaar muai bava aaalgnalad aaaiMn* far Fall Priae and Cavlnp* Riand*, 

Otbar 


RJR iwei'ro» 


rCTrgrrrnKfiffirgm^^a^^ a JiViirmmm 


unM tyfïJh, 


M 


APOITONAL MWCNANtXWW/PREIBNÇB REW1RBMBNT6 

, K andJienalçlaaropHod^ptay»,*HN«(tomporaryorparmanenl,arapamrJHed, RJRvrillhavatt«Boptkyiloplaon a thnBardiaplayand nolfcadlsadvantapad. 

• Raiailarfafthaf agreeatO! 

Pravtda RJR Meunii wrium* htarmatton 

- Aathorlta prtmary Md e(bw aopplla»» to rotaaae brand syto volume Informallon lo RJR, 

, PmJiURJRaboreof «yalliibUalflnnjyi nnu»'InRJRRhew 

• Pro'ride RJR abara cri apou aqual le RJR «We market on carton merchandlaora, IC appltoable, Minhium »çc«(rtabl« tpace et doturnilnod by an RJR 

’ RaprMtnMIN*. ’ 

• tnouw<nl(H|Uot*qi«inBtyolRJRUtoKtooiomirintiiMedtomlrlmbeeid<ri«Jec+,ln!riudinjl>»ei!de JealunoloJ lor dioploy. 

. Monplaew RJR brand adylea^requealod. 

- Parmi RJ Rio ma ka raaaonaùe audita tf periormanse and la (napeol and ratai* RJR pradual», 

V* ■ Panrwiant RJR «dYurtliilnj rvtll tao airtwtf «J RJR dtaplaiwtrwçnawiw» u»weo uiaar trw agraemont, RoiatterwWntsipunnliaddlilonNawontaliiJOtanykmo, 

kwtudhj liai laUtlng le rala*of» rwm prottotric, |p bp anîiwd te w abwo RJR metehahdl*w(*) ulHitud undet tW* aproemoni. 

■ Chenoot In aoioedlooalionafdiaplvyrtdcortlilrtj,orenRe1K»i«Miol locationvrlHraault(«mlnatkinolttils »gr«*m«m. 

• RatbWtnj RJR'a abiWy la diapta/, promol* or dWriliut* RJR brand» vi üw aUUjr k> pynipelo equalljr wilh aalhaar lub*?m wmtwnlo» In «Il aroat ut relall, wlll retuh 
MiHi«lMllenoUhe* 9 r**w»rri. 

■ RJR inam Ibe rioW la madify ar lormlnate IWi anmomant aller Odloa to reuüer. In th« avent ol Mure d periormanoe by Ih* relalMr. IM» tenlraot majr be 
temibûded byRJR lortMih and wÜHout notice, 

MEHCHAMMNHC/PRC6ENGE PAVMENT 

RJR vemmovriU bedatonnàiad by lh* avtrapc wsekly calas ol ail RJR brand» durlnfl Ihn mont reoart 3-monllt perlod. 

RJR wW pay qualdylng rauAtr 1._pat meoth, lot pmtoimancw ol a# tequliamanl» under Ihl» aprwmetil. 

R.-J. RojnoW» Tobaow Oompary vriM mafco payrriSfUa by oliect u» uoon aa praalsab» eflur Uns and of mi* eaiandar quwivt, Paymenl» yyill bo mais for stores 
randartno fui padotmanca du ring a querwr, and on u pie rata bâtis forslort» leradorlng performance 1er les* than onefullquarter, bul more lhan on» catenasr monm. 
Retaler eyfil nei dedud «mwma *»* under eoti'raci from Ptvolo** «ua RJR. 

RETAIL ACCRUAL PROORAM ELEMENT» 

• OusIUytne MerebandtalnfliPfaaanca at*n»erts ef RJR't Ratait Partners Maritaüna Plan. 

• A» roqutremrinta/orHoria atalcd In Merctandlsiiip/PreMnee swtton ar« appllcalw* m R était Accru»! pregranb 
Pregram Opliens 

Option 1: ftJRftaleU AeorUal, monihly uoorual bated on RJR volwnwi grld. 

Option 2, RJR ReUall Aoomal wtth RetaIler/RJR Match. mohlhly acçruelvrtltv addition»! R*l*i|uimJR Melob (uitds basod On RJR Voiuma gild. 
ntn AJL A&ORÜAL PROORAM OPTiOW ftEQUIREMENtS 

OPTION 1 

• Aocrual proeeia wlU bupln on cenlrcol t^nlny date H prier to #i« 15(ti dayotllw mertlh. 5tgn tç> alsr lhe t&h day of me monlh wtttetert »«ru»l (he tolluwing 
memth, 1 - 

. R*ut1 AnMiulhnvH *r« In !«• ,,!:l,rrrfto premoto wlwrted RJR Pull Prlw «md Pevlnp* brande et eetignaïua by an RJR Repraeentettv*. 

• Ail promotion» requlra approval by RJR prier lo ImplematiWioti, 

• PrcMde ptwnoHon*l atlitlinco es roquetlod by RJR 

t>î.^lùyRJft*t*w»»l’ Srpnde.WoyrUeeSIe Relatlyf i«lmbuivente«il'A4H*aeurae eoon ee preolicsblc foüot/ttg euoeeaiM compluliUDurilni euUjuU piw* 

approved RJR R«l«'ri Awu»! promeiion. 

, RJR Promotion Dollar Uib&ty |» llmltod lo l >0 eHooelod déliai amount ol Rotait Aoorvsl a» da»lgnated by RJR, 
e notai Aocxwt tune* wiii M aoorueo by tn» moittn. Putxt» aoortiM dtrrlng or» eaumuar qusrfor bis asraiiable loi use immodiatcty. 

• Uniaed fund» moy b* oatrfod ovor ta lh* tubsoquool quarler wlth prier appreva! by RJR. 

• fond# net utHfcod 1er Iht d«tfgn»l*d y**r moy nul b* earrled ever lo Iho *ub»equ*nt yrw, 

OPTION 2 

> pj| requliemeMiAenefite elated in Option t arc applicable lo Option 2, 

. Retulle* muet pnMd» maloWnp lundi in en nmounl uutial to MH o( Ootten 1 rat». Retuttei m»mh rtnïer» er» ntliirrrt In tho wmo mannor d« Option t lundi nnrt 
*re payable h« talor thon WdWrtual promotion complellon, 

• RJR vrW pm»«e addHIooel funde In an amount Bquat lo Rutall*r htelc!. monte». RJR Malcti mqnles yrt II bc accrued on a monthly bssl* and are arallaW» for use on 

Hflulf UK 1 fim/U 


Source: https://www.industrydocuments.ucsf.edu/docs/sjdnOOOO 
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R J. REYNOLDS TOBACCO COMPANY 
RETAIl PARTNER® MARKETING KAN CONTAACT 

NGN-WU'-MllWCB CAftTON OUTLET 

UEVÉL» 


amktional nerwi. aqcrual rêgiarememté 

* DiipW */». RWwRlty, ptOthOttenal Umefate*, Ofnl prwnQttonel In» V*tH fe*ipprw»d tyaortJR RepteWnfatta 

* Prornnlte'ial MhwiltlnO auccWad wltN RJR K*nrt»wiH be «rtlxed lo, W «boy* «aoh ffl*play, o* epprovad ty *n RJR Représentative. 

* Rete lier «W »0( permit atfveflMns of any Wod, teduding ttet reteting te reuner» cm* promtots, » txj sifiwd te WR dicpley* (iomp{.trty srnt/er p*rTwmwil) wHPout 
piter content of RJR, 

* ftetoiw sont** te malntcln RJR dliptny» and aloMOe (lemporaiy artdtor pafmtrveol) h on imobebuctod marrnw, te ttw k>c«1lon agresd vpon byen RJR 
RtprtMMai Na, Ottengwteteotuonef(Uptey»,«efleottonascoldhptayteoatten, vwi temtirwj»mi* 

* ftwuid rtWter b* pwm4n*«/dl»^iâlfW imiter R JR* Rotai Partner» MwetiandWnÿ/P «tança programt, partiel p»Uon te th* Retall Asonral proerarmawt atl 
Ulhef RJR Premcflen*) p»f»ni» wtt k* UrmteateK, 


m»»ah» tw r n» Mwaai « m mm»* km eostri e wi 

h, V, M mu, T,U«** ton tortu, KH» km at h> »• * JtM te» HH** 0 *« pMH a» a W*M» a J. Iwi T««* O»0«nr *« WWW «ma W«lMtUn lo l*fc« • *— I »* » fcJOi 1 - 1 »* *» m «MmCr 

ywr. WS»| i+Uni Hteâ«te» N .«W H wwiaitt*♦Mn«li HtMJi mwIMMWM*M cmMftrtpMmcrtf A.la.)av».^, nrH+ icts*»»*(JW»»#». «MOMüIbIM 
i«te>taMatel*MalMHyteHaN»N*«t* > » > »*»MN«»tel»«catrtpMy*».litcde>mirav>âiai»iwai*atea<mtei»»wiea». 

■abrite». mfM*. »aa*i, tente, y* aifcwta w . t» w n wn WaiwiMt» teeMtfc m» «ml wyeiw a teati* wa mwti i tfpn m ntf*m ira «r&cwr*' w « r a* w «« >*"*»> 

Type OVaofzWkxi; Ccupwalion_, Col» Pteptiotor . Perlnercbtp. et^to, T ruai, MO._ 

I* (ht* 1 Krfpwntkte exempt tram beskup wlKhoMtep? Y*»_ N»,_ 

ftuMUtfthe opproprUto line lo fil kl lhe namo and Tavpaysr Wontkteetton NomW: 

r ,. EIN_r_ 

— B.E, No,___ •, »_... u_ , i - 

„ „„ __ ÉIN_ 

.- . EIN_ n ____ 


Dorporatten Nwna . ,, 

w 

CoteProprWof'oNow . ,. 

«Ote Pmjnlotef* B«»te*o* N*™» 
« 

Partner» Nj>. Eatete, Trust, eto, ^ 


"Sddraw (Non'WTètrMt, ardëftiw «R* rimber) 


AAftMi (City, tuie, and SP codai 


iMviMairtMMitar.tMWM; 

t, n* tu*# * wÿ kwj ***r**rvKwm fwr«n« (IA | 

i, • la>»<a<ttltl» l iwN) ' » irW > n orimaiT»iriai m(Ht- teraeri1ilil1ifroitp|iraiirrUrii-rrtffnftrirnrTrn i T-*-nfr t ‘‘^l —-----• l —— 

«•aemei.ar «•»» «♦>•• ««iw ■*»»*< t«a te**«*M H tea» «Mmm». 

OaWMllOTUauulHw: Vw»K»l«***Mh*litMKrWM»k<vnlMk, v*M*nuviiMtfir&riixrtitiMf***•’+**■ 


EteroNam* (Pte«t» Prtet) 
Slioot AdflfMi__ 


RJR Account No, 
fURTeiriloryNo. 


Cflyftjtat* 


lipOwte 


Oatl CteMlt)««<k>n 


Branoh (tf Chain) 




Jül 


Mwthly Payrmnt 


iWal Quart*rty 
Ctetlar Amourrt 


TOTAL 


lîato VûhifSW eiënêd 


Rotallw'a Slgnoiyre 
TW»; . 
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